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Marketing Engineering Careers

Goals of communication program:
Motivate career interest
Encourage h.s. academic persistence
Focus  early h.s. academic choices
Insure preparation for successful h.s.
to college transition 

The foundation is a growing industry can and is willing to:

Provide attractive work, compensation, and  career opportunities
Provide family friendly work environment
Provide superior accessibility to college (scholarships, work study, coops, etc.)
Can demonstrate its relative attractiveness in the above vs. other choices
available to well qualified young men, women, minorities.
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Result: more candidates, more graduates, more diversity in engineering profession.

Student Participation in Experiential Opportunities
that give exposure to engineering careers and work

(classroom, mentoring, internships, co-curricular exposure, etc.)

(Careers, jobs, work/life) (Programs, preparation)
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